Abstract -A panel of industry executives examines the challenges for Computer Science, Engineering and Technology (CSET) graduates in the era of globalization. The rapidly emerging global economy is profoundly affecting the employment patterns and the professional life of CSET graduates. CSET education faces significant challenges to prepare graduates for the working environment of the future. Articles in recent issues of the ASEE Prism and other CSET education literature suggest that current educational practices and policies are not sufficient for dealing with these changes. Successfully addressing these issues will require innovative solutions, including use of new pedagogies and technologies that improve student learning; partnerships among universities, industry, government, and K-12 educators; curriculum reform; and distance learning.
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This panel brings together leaders from industry to describe the attributes of graduates and the needs they must meet in order to remain competitive. In particular, they elaborate on the skill sets that they seek in their CSET graduates in order to retain their competitive position in the era of globalization.
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RAY ALMGREN, VICE PRESIDENT OF PRODUCT MARKETING AND ACADEMIC RELATIONS
Ray Almgren, vice president of product marketing and academic relations, leads the technical marketing operations for National Instruments (NI) along with the company's worldwide academic relations program. During his 18 years at NI, Almgren has held positions in marketing, R&D, and applications engr.. His most recent roles include vice president of product strategy, director of R&D for the measurements product group, and director of software marketing.
As director of software marketing, Almgren helped guide the LabVIEW product family to its industry-leading position in measurement and automation. In 1994, he also helped establish NIWeek, the company's worldwide conference on virtual instrumentation.
Almgren is currently Chair of the Texas Workforce Development Advisory Committee, and a member of the In addition, Dr. Quick has key responsibility for RollsRoyce research-related efforts with universities within the U.S. and he serves as the company interface with several professional engineering societies.
He has served in numerous leadership positions within AIAA, ASME, and ASEE. Dr. Quick is a past member on the Board of Directors for the American Society of Engineering Education (ASEE) and he is the company representative as well as a Past Chair of the ASEE Corporate Member Council (CMC). He serves as the current Chair of the ASEE College Industry Partnerships (CIP) Division and also serves on the Executive Board of Directors for the ASEE Corporate Member Council (CMC).
He also coordinates university and professional society related liaison activities on behalf of the company. Dr. Quick also serves as the current Vice Chair of the Rolls-Royce Corporation Engineering Education Committee and he is Chairman of the Engineering and Patent Awards Committee.
